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Contact: Hayley On 07793737564 / hayley@thegreenparent.co.uk



ABOUT US

Raising Kids with conscience for over 20 vears

The Green Parent is a family-led brand with a committed and loyal audience across all our platforms.
We are dedicated to bringing the message of natural parenting to life in a fun, inspirational way.

From our launch in 2002 to present day we've grown into a household name. The Green Parent has been
featured on TV and in media across the world. Today you can pick up a copy in WH Smiths, newsagents,
independent health food stores, select supermarkets and worldwide through our digital editions.
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“The Green Parent is my
sanctuary when I have a
spare five minutes to read
and indulge in a cup of

tea. I love to learn more %
on how to be a patient

mindful, loving and
kind parent.” Chrissi
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OUR BRAND

THE GREEN PARENT PRINT & DIGITAL FAMILY

BI-MONTHLY
MAGAZINE

Now over 100 issues young,
The Green Parent has grown
to become a household name
and a go-to resource for
parents worldwide seeking
support to raise kids with
conscience and live a
natural family lifestyle

READERSHIP 50,000+

NEWSLETTER

A weekly resource for
parents crammed with
stories to read films to
watch and things to
do with families

15,000 SUBSCRIBERS
EACH WEEK

SOCIAL MEDIA

Active, vibrant channels
spanning Instagram,
Facebook, Pinterest and
Twitter, with daily posts
and IG Live broadcasts

50,000+ COMBINED
FOLLOWERS

G pﬂ t i WEBSITE
reell ren : The hub of The Green
Feed your fanily Unschool bus A. Parent digital world,
0P 1or under ativer g . X ;&. i thegreenparent.co.uk
000 s 5 hosts thousands of
Reclaim 4 P : articles spanning 15
Q\{" Bia B years, a green directory
and lush competitions
. 150,000 PAGE
@y T VIEWS PER MONTH
GreenParent
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L EDITIONS

Our digital editions
are read all over the
world on phones,
tablets and desktop.
Available through
Exact Editions,

— COMBINED MONTHLY
o e REACH 250,000+

v Ak
Beauty : . Readlly, Zinio and our
Awards P o i Y,
g = R !&& ,?__ A&i own branded App
: a e 0 4y 5,000 UNIQUE
READERS
PER ISSUE
AWARDS . SUPPLEMENTS
Bt Annual suplements appear in four issues

Our industry recognised
annual Natural Beauty
Awards, Toy awards and
Family Travel Awards celebrate Sehoola Guide
the very best in each industry. —

..[II v ;m
- every year and include the Natural Beauty Bible,

D)
— A Family Holiday Guide, Alternative Schools Guide and
ﬂ «\“ Christmas Gift Guide. They provide targeted advertising
opportunites and are free to download for even greater reach



CONTENT PILLARS
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BABY TODDLER CHILD TEEN WELLBEING HOME EAT EXPLORE
From pregnancy With tips Focused on Insightful articles Featuring the best Products and A section Holidays are true
through to birth from experts education in on supporting beauty products, ideas to promote dedicated to family time; we
and beyond, The and products childhood this teenagers with natural health a natural family healthy, seasonal promote creating

Green Parent to support section covers communication, advice from experts home, from vegetarian and long lasting

gently guides development plus books, games mental health and plus articles gardening to self vegan recipes for memories by
families through articles to make and resources physical changes. on alternative sufficiency. Plus the whole family; finding the best

the first stages of the most of this to encourage a Plus showcasing treatments and family homes plus new products, places to stay,
becoming a precious and fun love of learning at the eco warriors therapies for the around the world reviews and places things to see and

new parent filled stage home or school of the future whole family and how they live to eat together activities to do

OUR READERS

- Female, aged between 25-45 « She trusts The Green Parent
+ Has two children aged between 0-13 and regularly purchases from our
+ Loyal and committed, she has been print and online advertisers
reading the magazine for over - She is passionate about green
5 years and keeps all copies as living and regularly chooses
a vital parenting resource organic and fairtrade products
+ She believes in eco tourism and - She does not read any other

holidays regularly in UK & abroad parenting magazines




MAGAZINE

DISPLAY ADVERTISING citinparent (o

Creating the biggest and best impact for your brand with four size Win these fantastic prizes COMPETITIONS

options to choose from: Quarter page, Half page, Full page or DPS
A highly popular choice for building

brand awareness and acquiring
new devoted customers.
All competitions are published in print,
on our website and through our social
media channels giving a huge reach to
a campaign over a two month period
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GREEN PARENT
ADVERTORIALS
We work closely with advertisers to
showcase products and brands in a way

we know our audience will love, through
beautiful design and engaging layout

50 Years of Educational
Games and Jigsaws
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CEEEN PAREMT MASKET

Creee GREEN PARENT
ket £| MARKET

Unlike other magazines,
we bring this vibrant new

market section into the
heart of each issue.
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“Waste-not™ ¢«
Jor your whole

a2 Showcasing a new product, e —
srasen service or discount could nieldoen e Beat the ‘back-
not be easier or better CUSTOMERS to-school bugs’
SR value; just supply us with All web links in the magazine A
> an image and text and and in display adverts” can be e
S e we'll do the rest. Take tapped to open in a browser e e
.,,.,,.:':“"2 L, ::u:::-_—_'::" advantage of series booking using our digital editions with e
“_: e = discounts to market new Readly, Zinio and Exact Editions | e
e | | s products or promotions. - R

‘Artwork must be saved as a PDF and the link embedded as text and not an image



DIGITAL

WEBSITE NEWSLETTER

Ko
The home of the Green Parent is the go-to Gree“ pare“t Our weekly newsletter is packed with things to

destination for parents seeking advice and inspiration do for families and has a high open and ctr

DISPLAY ADS

Arange of sizes
LEADERBOARD . .
available to suit

tﬁeﬂ ) wiat
any budget Green Parent
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SPONSORED

CONTENT

Let our readers get PROMOTIONAL

- . STORY
ST R mpmate with your brand
STORY Around with a promotional story
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GREEN GREEN PAGES
R PAGES LISTING
LISTING

Directory listings
| croen Pases |

generate an advert
which appears sitewide.
These then link to both BANNERAD
a website and directory . .

page \)(/|th more |nfo GREEN PARENT MARKET

LARGE
SQUARE MARKETPLACE

Promote products and
discounts with direct

links to relevant web = =

page to increase sales
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FEB/MAR APR/MAY JUN/JUL AUG/SEPT OCT/NOV DEC/JAN
2023 2023 2023 2023 2023 2024
ISSUE 117 ISSUE 118 ISSUE 119 ISSUE 120 ISSUE 121 ISSUE 122
FAMILY EDUCATION FESTIVALS AND BABIES AND AUTUMN FESTIVE
HOLIDAY SPECIAL SUMMER FUN BREASTFEEDING PLAY SPECIAL
SPECIAL
AD CLOSE: AD CLOSE: AD CLOSE: AD CLOSE: AD CLOSE:
AD CLOSE: 16TH FEBRUARY 19TH APRIL 21ST JUNE 23RD AUG 20TH OCTOBER
8TH DECEMBER PUBLICATION PUBLICATION PUBLICATION PUBLICATION PUBLICATION
PUBLICATION: DATE: 8TH MAR DATE: 10TH MAY DATE: 12TH JULY DATE: 13TH SEPT DATE: 8TH
12TH JAN NOVEMBER
SUPPLEMENT: SUPPLEMENT:
SUPPLEMENT: ALTERNATIVE NATURAL SUPPLEMENT:
FAMILY HOLIDAY SCHOOLS GUIDE BEAUTY BIBLE CHRISTMAS
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Schools Guide
==x

mmmuﬂmm



